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 Using the terms 
‘savvy’ and ‘saving’ 
simultaneously can 
be a compelling 
reason for 
consumers to take a 
look at personal 
behavior.

 Can consumers be 
persuaded to make 
behavior changes 
that result in saving 
both energy and 
money?



 Persuade 
consumers to take 
a personal look at 
residential energy 
consumption 
behaviors.

 Facilitate 
comprehension of 
influences on 
personal conduct.

 Encourage personal 
behavior change to 
conserve energy.



 Extension agents presented a PowerPoint followed 
by a facilitated discussion highlighting how simple 
energy-mindful behaviors can confer outsized 
benefits in energy and money saved… often with 
little financial outlay.



 A post lecture feedback 
form indicated 100% of 
participants reported 
they would be more 
attuned to energy use 
issues.

 Participants increased 
their knowledge about:
◦ Small investments that 

provide a short return on 
investment (ROI) if installed 
correctly and used 
efficiently.

◦ How to efficiently manage 
the principal systems that 
use energy in the home.

◦ Appliance replacement 
efficiency.


	Save Money:� Be a Savvy Consumer of Energy�Extension Education Program�
	                           Rationale:
	Objectives: �
	 Methods:�
	                            Results: �

